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1.#.ABELSAREFORCLOTHES EMBRACE DIVERSITY

BURBERRY

Apple Watch
Pride Edition

= -



1.#LABELSAREFORCLOTHEs GENDERLESS

FRANCESCO
RUSSO

FARIS

CHANEL

Cartera CHANEL
Gabrielle
gender-fluid

Campana con Kristen Stewart y
Pharrell Williams




1.#LABELSAREFORCLOTHES REDEFINING BEAUTY

WIAANIE
HAERLOW
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Winnie Harlow, modelo canadiense Maeva Giani Marshall, modelo
Dior y Marc Jacobs. parisina Zadig&Voltaire <§>



1. #LABELS ARE FOR cLoTHES VISIBILIZAR
TOMMY JEANS SALE

30% OFF SITEWI|DE USE CODE: MOFILTER

TOMMYm= HILFIGER
ADAPTIVE
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3.#CASUAL LUXURY:

GUCCI




2. #CASUAL LUXURY

Apple Watch Hermes collection.

Tecnologia Apple + correas de cuero Hermes
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Coleccion de indumentaria y accesorios
con elementos de streetwear de
Supreme y los estilos iconicos de

Louis Vuitton.
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3.#INFLUENCER
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3.#INFLUENCERFEVER

@noonoouri (300M) @Shudu.gram (176M) @lilmiguela (1.6MM)
DIOR BALMAIN PRADA

_ , _ , . Simulacion virtual, <§>
18 anos, “vive en Paris” La primer supermodelo digital modelo y cantante



B.I.LF. (BRAND INFLUENCER FATIGUE)
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3.#INFLUENCERFEVER

Entre 1.000 y 10.000
seguidores.

Comunidades mas fieles y
mayor ce ania con la
audiencia/+ locales.

Alta credibilidad. 46%
Alto engagement*; - g e

- . 1.5 : Qs marcas reconoce
I < segldres. ¥ : : tener resultados mds
g 1M-10M 7.4% efectivos trabajando
" >100M 2.4% con micro

influencers.**
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4. # (HiPER) PERSONALIZACION A ESCALA

THE ERA OF

SMART FASHION LT

SERVICIO DE ESTILO
PERSONAL ON LINE
PARA TODOS.

Piezas personalizadas seleccionadas a
mano para tu estilo individual y talla
unica (XS-3X).

STITCH FIX

Al + 60 Scientific's en datos.
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5. #LOGOMANIA - DE LA PASARELA
RA DIGITAL
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TAKE THE IN-STORE EXPERIENCE ONLINE, AND THE ONLINE EXPERIENCE IN-STORE
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6. #RETHINKINGRETAIL ONFFLINE STORE

RETAIL EXPERIENCIAL SENTIDO DE COMUNIDAD

Tienda en Nueva York con pista de skate que solo puede ser
usada con invitaciéon. Los fans de Supreme hacen cola para
visitar la tienda y tomarse una selfie.

Supreme
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6. #RETHINKINGRETAIL ONFFLINE STORE

»

Sector PICK UP |
ON LINE ORDER HERE
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6. #RETHINKINGRETAIL ONFFLINE STORE

B EACO Ns ... dispositivo de bajo consumo que emite una senal broadcast y conexion

bluetooth para transmitir mensajes directamente a un dispositivo movil. El
servidor de la nube procesa la informaciéon y analiza para guiar los
comportamientos in store, lanzar campanas y mensajes personalizados.

Armani, Longchamps, Neiman Marcus




6. #RETHINKINGRETAIL ONFFLINE STORE

CHATBOTS

Dior

Were Peter Philips’ tips

helpful? &
@ rer

Fantastic! Thank you.

Tell me more. What

would you like to discover
with me today: our new
hydrating skincare

franchise or the new

chapter of our incredible

lip range saga, Dior We're waiting for you in
Addict? store now, to give a
makeup consultation with
custom-made tips. To
find the nearest one send

me your localisation or

Are you ready to start? =
i X your postal address

@ Q please.
————

“WE ARE
WAITING FOR
YOU
IN STORE
NOW!"
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6. #RETHINKINGRETAIL ONFFLINE STORE

VISUAL SEARCH: NEIMAN MARCUS & FARFETCH
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/.A BETTER WORLD
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NET-A-PORTER LANZA NET SUSTAIN - PLATFORMA QUE AYUDA

A LOS CLIENTES A IDENTIFICAR A LAS MARCAS SUSTENTABLES.

NET-A-PORTER
WHAT'S WEW DESIGMERS CLOTHING SHOES BAGS ACCESSORIES JEWELRY LINGERIE BEAUTY WHAT TO WEAR

SHOP BY EDITOR'S PICKS

This VWeek

This Menth

New Season Now
The |nstagram Shop
Back In Stock
Bestsellers

Kidswear

Modest Dress Codes

CHLOE STELLA MCCARTNEY THE ROW VALENTINO STELLA MCCARTNEY
Pintucked silk crepe de + NET SUSTAIN printed Tulu pleated printed silk-  Valentino Garavani The + NET SUSTAIN
chine blouse cape-effect crepe midi crepe maxi skirt Rockstud Spike medium embellished metallic faux
$1.795 dress $1.990 e:‘ub?:ishebd quilted denim  leather sandals
$1,335 e $750 <§>



8.#SPOILED
CONSUMER

iLO QUIERO FACIL Y LO QUIERO YA!




| 2oL | 1. BRAND VALUES
ks ' . .

2. ESTRATEGIA

. TENDENCIAS

. CONSUMER INSIGHTS

. CREATIVIDAD & INNOVACION

. NUEVAS TECNOLOGIAS

7. EXTREME CUSTOMER'S
TOTAL EXPERIENCE + FEEDBACK
ESSENTIA

CO=NSS ULTBEING



EL VALOR DEL
FACTOR HUMANO
EN LA
TRANSFORMACION
DIGITAL
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Constanza Sierra

@essentiaconsulting

cslerra@essentiaconsulting.net M
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